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(Continued from page 104) 


concern and involvement,“ exert influence 
on policymakers,’ and / or discharge social 
responsibility* in the energy area, they too 
should be aware of the potential multi- 


faceted repercussions of their efforts. 
* Novic and Sandman, op. cit 
45 Lambeth, op. cit 
* Dangerfield, McCartney and Starcher, op. cit 
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1) Nurturance of disaffected military as 
sources for information expected to reflect 
views other than those expressed by PAOs 

2) Disdain for reporters who use Army 
information other than routine “home- 
town” releases 

3) Adversarial bias in dealing with Army 
stories. 


Not trusting PAO, the Army may be 
involved in: 

1) Withholding important information 
from PAOs 

2) Providing “unattributed” briefings for 
favorite military reporters without partici- 
pation or knowledge of PAOs 


3) Avoidance of PAO assignments by 
those who view their military career poten- 
tial as high. 


Additional research will be required to 
estimate the relative efficacy of possible 
measures to cope with the unfavorable 
image of the PAO in the perceptions of 
such important constituencies as the work- 
ing press and other officers. In the mean- 
time, one must anticipate that those 
laboring in Army PAO assignments must 
do so at a professional disadvantage and 
with frustration in the day-to-day conduct 
of their responsibilities. 








